
CRE Media Europe is proud to be part of Expo Real 2025 
and look forward to keeping our audience engaged and 
informed throughout the fair.

Opportunities:

Expo Real 2025

Create, Communicate, 
Captivate
We can help you get 
your message to the 
pan European market

Newsletter Website Magazine

Video InterviewContent Partnership



Newsletter 
Our team in Munich will produce a daily digest across 4 days of Expo Real, 
all three days of the fair, (6-8 October) plus a final summary on Thursday 9th 
October. 

We will report on all key announcements in Munich, provide informative on site 
video interviews with key leaders and keep readers up-to-date with the latest 
news from the European real estate market.

PUBLICATION DATES
6/7/8 & 9 October 2025

FOCUS
Activities related to the fair & latest real estate industry news  

DISTRIBUTION
All content produced by CRE Media Europe is based on a free subscription 
model. Our audience encompasses real estate investors and owners including 
large institutional pension funds, insurance and sovereign wealth, private 
investors and family offices and banks, investment managers, asset managers, 
developers, brokers, advisors and all other services associated with commercial 
real estate.  We anticipate an audience reach in excess of 15,000.

Average open rate:  39.6% 

Average click thru rate (CTR):  10.1% 

Banner advertising 

POSITION	 SIZE (px)	 RATE (£)

Top banner 	 600x100	 2950

Middle banner 	 600x100 	 2450

Bottom banner 	 600x100 	 1950

 
MATERIAL DEADLINE
19 September

top banner 600 x 100px

middle banner 600 x 100px

bottom banner 600 x 100px



Website
Homepage

RATES (£): 
POSITION	 SIZE (px)	 WEEK	 / MONTH

Headline banner (Leaderboard)	 ≤1304 x 250	 950	 3,500 

Mid page banner	 ≤336 x 280	 950 	 3,500 

Exclusive combination			   5,000 

Tracking banner 
RATES (£): 

POSITION	 SIZE (px)	 WEEK	 / MONTH

Headline banner (Leaderboard)	 ≤1304 x 250	 950	 3,500 

Mid page banner	 ≤336 x 280	 950	 3,500 

Headline banner 00 x 00px

Midpage 
banner  

336 x 280px

Headline banner 00 x 00px

Midpage 
banner  

336 x 280px



Magazine 
Edition two will be distributed extensively at Expo Real as 
a print magazine, as well as full digital distribution via the 
daily digest. 

Material deadline
5 September

Publication
23 September 

Specifcations 
POSITION	 SIZE (w x h mm)*	 RATES (£) 

Double page 2/1 Cover	 420x297	 11,950 

Double page 2/1 Inside	 420x297	 9,950 

Full page 1/1 Cover	 210x297	 8,950 

Full page 1/1 Inside	 210x297	 7,950 

Half page 1/2 Inside	 187x128	 5,500 

* all material needs to be supplied with 3mm bleed
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Why CEE is the new hotspot 
for third-party logistics

C entral and Eastern Europe 
(CEE) has emerged as a major 
international hub for third-
party logistics (3PL) in recent 

years. Today, the region is integral to 
global supply chains, serving as a centre 
for manufacturing, logistics and high-
tech industries. 

This transformation has bolstered its 
importance to both European and global 
economies. Coupled with the growth of 
CEE consumer markets, it’s a shift that 
has led to the professionalisation of 
supply chains across multiple industries, 
with 3PL providers managing everything 
from supply-chain logistics to deliveries 
for multinationals. The trend has also 
spurred demand for CEE logistics space, 
presenting abundant opportunities for 
real estate investors.

What are 3PLs?
Third-party logistics providers enable 
companies to outsource their logistics 
needs, providing services such as 
warehousing, distribution, fulfilment and 
transportation, enhancing the running 
and efficiency of company supply chains. 
Prominent 3PLs include DHL Supply 
Chain, Kuehne + Nagel and Raben.

What’s Driving 3PL growth in CEE?
The ‘made in Europe for Europe’ 
trend has seen more multinationals 

regionalising their supply chains to be 
closer to their end customers in key 
trading blocks. This gained momentum 
during the pandemic as companies 
sought to de-risk supply chains and 
mitigate disruptions from geopolitical 
events. 

The threat of tariffs and EU policies 
including the European Chips Act have 
further fuelled the trend, encouraging 
firms serving European markets to 
manufacture on the continent. CTP’s 
portfolio is home to Asian firms like 
Inventec, a Taiwanese electronics 
company, and Chinese EV company 
NIO, which have moved manufacturing 
facilities to Europe. 
CEE economies have also experienced 
rapid growth. Their GDP growth has 
outpaced Western Europe in recent 

For a multitude of reasons, Central and Eastern Europe has become 
a beacon for third party logistics companies, yet it has only around 
half as much Grade A space as Western Europe. That presents a 
huge opportunity for real estate companies, writes Bert Hesselink

‘More multinationals 
are regionalising 
their supply chains 
to be closer to their 
customers’

Raben’s custom 110,000 sqm facility near Warsaw
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decades and is projected to keep doing 
so. As CEE economies expand, so does 
domestic consumption, consumer 
disposable incomes, and e-commerce 
sales. This growth has spurred the rapid 
professionalisation of the region’s supply 
chains, with 3PL providers managing 
supply chain logistics for the growing 
number of businesses based here.

Why is CEE a 3PL hotspot?
A combination of economic, connectivity, 
location and historical factors together 
make the region uniquely attractive to 
3PLs. CEE has a vast economic catchment 
area, with major population centres and 
close proximity to Western European 
markets providing access to an enormous 
population. 

From Western Poland, which borders 
Germany, 21.1 million people are within 
a five-hour drive, for example. This is 
supported by excellent infrastructure 
enabling the seamless movement 
of goods between CEE and Western 
Europe, making the region a magnet for 
e-commerce firms. 

The Czech Republic where CTP has 
multiple CTParks, is a gateway to Western 
Europe with quick road links to Germany 
and Austria. Moreover, cities such as 
Bucharest, where CTP owns and operates 
major parks including CTPark Bucharest 
North, have become important logistics 

hubs for reaching the whole of South East 
Europe, with major markets including 
Romania, Bulgaria and Serbia.

Opportunities for real estate investors
Despite CEE being Europe’s industrial 
hub, there is a shortage of quality 
industrial and logistics space. Grade A 
stock in CEE is undersupplied compared 
to Western Europe, which has almost 
double the amount of space per capita, 
indicating room for growth. 

CEE also has more opportunities for 
greenfield build-to-suit developments, 
with the number of commercial building 
permits issued in Poland, Hungary and 
Bulgaria far exceeding the EU-27 average. 
CTP, as Europe’s largest listed owner, 
developer and manager of industrial 
and logistics space by GLA, is uniquely 
positioned to support 3PL occupiers. 

Our portfolio of CTParks in almost every 
CEE nation and major city can deliver the 
modern amenity-led logistics space 3PLs 
and their clients need to serve European 
markets. Furthermore, our 26.4 million 
sqm land bank means we have space 
to develop facilities that match client 
requirements. 58% of our land bank is 
also within existing fully operational 
CTParks with amenities like flexible 
workspace, cafes, areas for sports and 
shops, alongside logistics space.

Which 3PLs does CTP work with?
Raben, one of Europe’s largest logistics 
companies and one of CTP’s biggest 
clients by GLA, is a prime example of a 
3PL we have helped expand. Over the last 
decade, Raben has grown to operate from 
CTParks in six countries and 15 locations, 
now occupying over 212,000 sqm at our 
Parks. 

We are helping 3PL clients become more 
sustainable and energy efficient in their 
operations – something that is important 
to them, but also their clients whose 
supply chains 3PLs are responsible for. 
We are proud to have – among other 
sustainability enhancing initiatives - 
helped Raben achieve their ambitious 
environmental goals by working with 
them to install Europe’s largest heat 
pump at CTP Warsaw West in 2024. 

With CEE solidifying its position as one 
of the world’s most important supply 
chain hubs, we look forward to growing 
with Raben and other 3PL clients long 
into the future.

Bert Hesselink is group business  
development director at CTP

Raben’s custom fit-outEurope’s largest heat pump installation for Raben

9 Spanish businessman Amancio Ortega has purchased Grupo Planeta’s 
Barcelona headquarters from Blackstone 
through his investment firm Pontegadea

10 Europe’s housing shortage worsened in the first quarter of 
2025, with rents rising significantly, up 
2.4% over the past six months

25 Radu Mircea, head of investment strategy at PATRIZIA, says 
investors need a more selective approach 
to weather the current headwinds

23 Charles Allen, head of European real estate at Fiera Real Estate, 
says that the tariff environment shows 
that property opportunities are uneven
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Commercial real estate (CRE) Media 
Europe is a free to access news 
and information service providing 
dependable, independent journalism. 
Our mission is to provide the pan-
European real estate market with the 
latest trends and data points, and 
provide key analytical coverage to 
help you make better decisions in your 
business.
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Content 
Partnership 
POSITION
In newsletter

TYPE
Content

WORD COUNT
500-600 

RATE (£)
From 3,500 

An online content article to feature in the Expo Real daily 
digest on an agreed morning of Expo Real.

The article will also be placed on the CRE Media Europe 
website and promoted via social channels.

If requested, we can assign a journalist to assist with 
content creation; either by working with you to develop an 
article or conducting an interview or Q&A. 

MATERIAL DEADLINE
1st October

Content partnership



Video interview
PUBLICATION
Online

LENGTH
3-5 minutes

RATE (£)
From 3,500 

In person interviews conducted onsite at Expo Real enable 
partners to provide opinion, promote their business and/or 
introduce a new person, product or service to the European 
real estate market.

All interviews will be placed on the CRE Media Europe 
website, daily digest and social media channels. Interviews 
are also made available to the participant for distribution via 
their own channels.

Filmed event or roundtable 
We can provide video highlights of your event or roundtable 
which will encompass coverage of the discussions, pre, 
during and post as well as sideline interviews with key 
personnel featured in the event. We can also work with you 
on more bespoke event projects including the sourcing of 
moderators, speakers and guests. 

RATE (£)
From 7,500 

Bespoke media collaborations 
If you have other, unique ideas for your business needs we 
are happy to collaborate with you on projects tailored to you. 

RATE (£)
upon request 

Multimedia 


